Retail Seafood Sustainability
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Whole Foods Market 4| 275 | 375 35 16 | 36.5
Ahold USA 4 40 | 27.5 40 15 ] 3569
Harris Teeter 4 30 35 | 42,5 14 | 359
Wegmans 3 O 425 | 275 13 28
Wal-Mart 3 15| 425 | 125 14 | 271
Target 3 15 15 15 10 | 25.3
Safeway 2 0 20 15 15 | 19.8
Aldi 2 0 0 0 51 195
Kroger 2 0 15 30 15 | 19.3
Costco 2 0 19 20 15 ] 18.8
Giant Eagle 1 0 10 10 14 | 145
Winn-Dixie 1 0 0 0 11 ] 135
A&P 1 0 10 10 17 | 11.5
Delhaize 1 0 5 5 151 11.5
Supervalu 1 0 10 15 18 | 11.3
Trader Joe’s 1 0 0 5 14 | 11.3
Meijer 1 0 0 0 13 11
H.E. Butt 1 0 0 0 15 8.5
Price Chopper 1 0 0 0 16 7.5
Publix 1 0 10 10 21 6
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18 Carting Away the Oceans

What Consumers
Can Do

The world’s oceans can
be saved. You can help!

1. Don’t buy Red List
seafood. Help Red List
species recover by refusing to
buy these species, and
encouraging your local super-
market to do the same.

2. Ask questions. Next time
you’re in the grocery store,
ask the seafood counter or
store manager about the type
of seafood offered and how it
was caught or farmed. If they
don’t know, ask them to find
out for you so you can make
sustainable choices.

3. Check labels. Although
current labeling practices
make it difficult for consumers
to make sustainable choices,
and rarely provide the species
name, the precise area of
catch, or the fishing or farm-
ing method used, some retail-
ers provide this information on
the label.

4. Join together with
Greenpeace and other
consumers to protect the
world’s oceans. Learn more
and get involved to protect
the world’s oceans at:
www.greenpeace.org.

As a consumet, you can help
support seafood sustainability.
Use the tools in this report to
inform yourself, your friends
and family, and your local
supermarket about the need
for sustainable seafood.





